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Meet Us




ABOUT SUMMA

Revolutionary Fundraising Platform
Summa is an innovative and flexible
fundraising technology platform designed to
help nonprofit organizations of all sizes raise
awareness, drive donor acquisition, boost
donor retention, reduce workload, and make
data-driven decisions.
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GETTING STARTED

MISSION

VISION

FLORIDA DEPARTMENT OF STATE
DIVISION OF CORPORATIONS

INSTRUCTIONS FOR A PROFIT CORPORATION

a covereter snd sa of hapter 607

and 621 Florida Satutes (F.5).

NOTE: THIS IS A BASIC FORM MEETING MINIMAL REQUIREMENTS FOR FILING
ARTICLES OF INCORPORATION.
The Divisionof urlegal

cousel. The Divison i log agency and s such doss o enderany logal, accoumting, o s i

This offce docs notprovide you with corporae sea, minu books,or stock crtfictes. It the
» Fled with this offic.

toternal elephoning
1-800-829-1040. Thisis an IRS designation, which s no detcrmined by this offce.

A el ssehfor am vty an b made on e et g e Divison's eords
W sunbiz. ¢ fro

Dosomol Comorom. oo e apomi ot s i gt o s e o your

corporte name selection.

Pursuant to Chapter 607 or 621 F.S.,the aticls of incorporation must st forth the ollowing:

Al The e ofh coporon st nelode corore sffs s s Corporsin
orp Incorporsied. Inc., Company, or

A Professional Association must contan the word “chartred” or “professional
association” or “PA.

Adicle 1:The prncipalplace of businss and maling addres ofthe corporaton. The pincipsl
addres mustbe stret address. The maling addres, i differen, can be  P.O, Box
address,

Arice 1l Specific Purpose for a “Professio

Corporation

Aricle 1V: The number ofshares ofstock tha this corporation s suthorized o have must be
sated

INSTRUCTIONS FOR A PROFIT CORPORATION

1 P S )

NorE:
ARTICL

15 A BASIC FORM M
NCORPORATION.

ING MINIMAL REQUIREMENTS FOR

This offc docs no provide you withcorprat s, i books, o stk crifcte. 1 s the

sourlegal
coumsel. The Divieon s ling agency and a such docs ot reer any el ccounting. o (x i,

-500.529-1040. This i an IRS designation,which i ot deermined by this offic

A prliminay carch or
i sbizory. Py e sk d e rsehaons v g il o e

Conporatc mame lecton

21 .5, theanices of incorporation must st forth the following:

Av I The e of b coprsion it e coporte i s oo

A Professiossl Asocition m
sociaion” ot PA

contain he word “Sharteed” or “prfesionsl

e st b tree addes. The malin adress, i ern,can be' PO, Box
st

A Il Specific Purpas for &

rofssonal Corporation”

Al IV:  The number of shares o stoc tha thiscorporstion s athorized 0 have must b
el

501(c)(3)
Approved!
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GOVERNMENT ANIMAL CONTROL

YES YOU CAN
FUNDRAISE

Yourself by setting up
infrastructure

Outside-finding the right

people to support




YOUR REPUTATION

INTEGRITY

TRUST HONOR

REPUTATION

HONESTY STATURE

S|

o ?@E%CE % \\M’ \é..’
> /fpr PROCEDURES o o

SO|uh°n @ / />\

Plan constraint \
/ ‘.1

()
Summa




MARKETING AND FUNDRAISING GO HAND IN HAND

A DONOR BILL OF RIGHTS

e Donor bill of rights

PHILANTHROPY is based on voluntary action for the common good. It is a tradition of giving and sharing

that is primary to the quality of life. To assure that philanthropy merits the respect and trust of the general P COd e Of eth |CS
public, and that donors and prospective donors can have full confidence in the not-for-profit organizations .
and causes they are asked to support, we declare that all donors have these rights: [ F|Sca I/p rog ram
transparency
Vi . :
: o | e Trust of organization
To be assured that information about their

To be informed of the organization’s mission, of

donations is handled with respect and with a nd people |n |t

confidentiality to the extent provided by law.

the way the organization intends to use donated

resources, and of its capacity to use donations
effectively for their intended purposes. Vi

] To expect that all relationships with individuals

To be informed of the identity of those serving on representing organizations of interest to the

donor will be professional in nature.

the organization’s governing board, and to expect =
the board to exercise prudent judgment in its Vvill A F P (S:%DNEDCE\E SngCAL
stewardship responsibilities. g et AR
To be informed whether those seeking ®
1] donations are volunteers, employees of the 8
To have access to the organization’s most recent organization, or hired solicitors.
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financial statements.
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CREATE A CULTURE OF PHILANTHROPY

Donors Give to People

Everyone at the
organization is a
fundraiser

@"” VOWNTEER _' =% " The boards role in
fundraising
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DONOR CULTIVATION

Donor Cultivation is the process
of establishing and

THE DONOR strengthening relationships with

CULTIVATION
PROCESS

prospective and current donors

over time

SOLICIT A GIFT
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BUILDING THE RELATIONSHIP

The donor relationship journey

05

ASKING

INTRODUCTION

Introduce, inspire,
start to educate.

ENGAGING

Share success stories,

accomplishments and

04 other key facts from
your organization

Ask for donations,
make pitches for
continued support.

o,
i T S
ighlight key facts, show
data, educate your Ing&kh%wotﬁéiEEt them N

audience.

donations helped. summa



DONOR GOAL AND CAPABILITY

Pyramid of Donor Giving

Annual Giving

General Appeal
Unsolicited or Solicited
Gift for specific reason
Peer to Peer/In honor of
Special Events

General Public Support

Major Gifts (identified by
the crganization)
Endowments
Campaigns

Capital Campaigns
Large Grants, Corporate
gifts and Foundations

Major Giving

Bequest
Planned Gifts

@JBankConsulting 2022
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ANNUAL GIVING

Planned
Glfts

/ cocomun \
/ Major Gifts \

e —

Hew Danor

Public Aware of Your Ofganization

Public Mot Knowledgeable About Your Organzation \

General Appeals

o Direct Mail

o Digital Campaigns

o Crowdfunding
Unsolicited Gifts

o QOver the Counter
Restricted Gifts
In-Kind Gifts/Wishlists
Peer to Peer Giving
Honor/Memorial Giving
Social Enterprises
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Starting a Major Gifts Program
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1. Get leadership 2. Recruit your 3. Establish &. Draft your 5. Implement 6. Assess your
on board. fundraising tangible major gift a stewardship results and make
team. outcomes. proposals. plan. improvements.

Types of Major Gifts
A major qift is different for each e Can be an annual gift
organization. e Can be a one time gift

e Planned giftEndowments
e Part of a Campaign

Major Gift solicitation involved
matching the donor’s interest with
the needs of the organization.
Each major gift is its own
campaign.

Consider a separate plan and .
program for these types of givers
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SPECIAL EVENTS

Purpose

Cost

Time

Corporate Gifts and
Sponsorships

e Follow-Up
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MARKETING AND FUNDRAISING GO HAND IN HAND

4 e Importance of
Provide +hem Storytelling
e Branding
e Social Media with
an Ask
P ! LIFE BY e \Vebsite
r 4B e PONATING e Emails
g N, TOPAY o Newsletter
P & visa e Collateral
S
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DATABASE

Centralized Management
and Reporting

Volunteer
Managemen*

Donor research

o Segmentation
Keep Track
Automate
Acknowledge

Ease of Donation and
Payment Methods




UPCOMING PRESENTATIONS

Special Events-May 21

Yes, You Can Fundraise for an Animal
Control-June 4

The Business Side of Fundraising-June 18

CalAnimals

S
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CONTACT

Dennis Chyba
Summa
dennis.chyba@gosumma.com

787-523-7451

Julie Bank
JBankConsulting
julie@ijbankconsulting.com

760-908-8058
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